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Abstract 

In our modern society, where men and women work together in corporates, self-employed or 

entrepreneur needs the support from outside to manage the work of their house hold chores. 

The tiring daily task of home consume time and energy, in this situation the significant role is 

played by the domestic workers.  

Women domestic workers helps in our routine work of cooking, cleaning house, dusting, 

washing clothes and utensils, taking care of kids and elderly people etc. 

Basically, this study focuses on the women domestic workers and on their financial 

Independence. They works in many houses in a day to earn their bread and butter. 

The study is conducted in the locality of Goregaon west, Mumbai. 

(Key words: Financial Independence, Domestic workers, household chores, workforce) 
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Introduction: 

 

Domestic workers are playing significant role in our day to day life. A day without maid at 

home creates lot of mess not only in house but also in mind. The nuclear family where the 

couple and children had their Independent life, depends on domestic workers for their house 

hold chores. Simultaneously, the domestic workers basically illiterate contribute to the gap of 

managing home with the working class.  

This study is about the financial Independence of women domestic workers in the city of 

Mumbai especially in the slum area of Goregaon. The more emphasis is given to the financial 

status of women in slum areas where they are not skilled or literate but good in house hold 

chores and most of them are the migrant from rural areas in search for work.  

Gradually, the demand for women domestic workers are increasing day by day. Mostly the 

urban, working class, sick people and rich population is dependent on them for their house 

hold chores. 

 

Meaning of Domestic worker 

Domestic worker is an individual, who helps in the house hold chores for getting done the 

task of cleaning, cooking, dusting, washing clothes and cleaning utensils and many other 

daily small task. 

Meaning of Financial Independence 

Financial Independence is a situation whereby any individual can earn bread and butter 

without depending on anyone for meeting personal expenses. 

 

Objective of the study 

 

The main objective of the study is to: 

Study the financial Independence among women domestic workers in the city of Mumbai 

(Goregaon West). 
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Abstract: As resources are limited and human wants are 

unlimited, it is important for the marketers to utilize the resources 

efficiently without waste as well as to achieve the Organizational 

goal and hence green marketing is inevitable. To forecast 

consumer environmental conscience, it is necessary to investigate 

the social demographic variables so that government and the 

industry can achieve a better policy mapping for the placement of 

green products and the determination of the strategy of Target 

marketing –mix that will be the most suitable for the green 

marketing efforts. The study has been conducted with the help of 

an interview schedule to collect data from the respondents selected 

on random sampling basis. Various demographic characteristics 

of respondents such as age, gender, qualification, marital status, 

and income have been collected with sample size of 250. It can be 

concluded that, socio economic variables, concern for 

environment, green buying preference and opinion on green 

products etc., influences the respondents buying pattern towards 

green products. 

 
Keywords: Green Marketing 

1. Introduction 

The concept of green marketing has become more popular 

due to the growing concern over environmental degradation. 

The deterioration of the ecology is a major global concern. 

Environmentalists in India and abroad are voicing their concern 

and are campaigning against pollution causing industries. The 

popularity of Green Marketing is hotly debated. The supporters 

claim that environment appeals are actually growing in 

numbers. The energy star label, for example, now appears in 

11,000 different companies in 38 product categories, form 

washing machine and light bulbs to skyscrapers and homes. 

As per Mr. J. Polonsky, green marketing can be defined as, 

"All activities designed to generate and facilitate any exchange 

intended to satisfy human needs or wants such that satisfying of 

their needs and wants occur with minimal detrimental input on 

the national environment." 

In simple terms it refers to the process of selling products 

and/or service based on their environmental benefits. The 

popularity of Green Marketing is hotly debated. The supporters 

claim that environment appeals are actually growing in 

numbers.  

A. Why Green Marketing 

 Growing concern worldwide about the environment 

protection.  

 

 Consumers are nowadays more conscious that their 

consumption impact the environment. 

 Manufacturers have recognized environmental 

concern as a source of competitive advantages. 

B. Popular Green Certification 

Green Seal, Eco logo, MBDC, Smart Certification by 

MTSUSDA, Organic Food Energy Star (Energy   efficiency) 

Green-e (Renewable energy). 

2. Green Marketing Strategy and Corporate 

 Digital Tickets by Indian Railways: Recently IRCTC 

its customers to carry PNR No. of their E-Tickets on 

their mobiles. Customers do not need to carry the 

printed version of their tickets anymore. 

 Green IT Projects by State Bank of India: By using 

Eco and Power friendly equipment in its 10,000 new 

ATMs, the leader in public sector bank has not only 

saved power and earned carbon credits, but also set the 

right example for the others to follow. SBI is also 

entered into Green Service known as “Green channel 

Counter”. SBI is providing many services like No 

Passbook No Deposit Slip, No Withdrawal Slip No 

Cheque Book, No Money Transaction Form  

 Lead free paints form kanzai Nerolac: Kanzai Narolac 

has worked on removing dangerous metals form their 

paints. Lead in paints poses more danger to human’s 

health, where it can cause damage to nervous systems 

and other organs including brain. 

 Initiative by McDonald’s Fast food giants: 

McDonalds communicate with consumers its green 

campaign with a new selling concept. “Global Best of 

Green” with innovation including about 80 percent of 

packaging used by McDonalds Europe comes from 

renewable resources. In Canada, switching from 

bleached white napkins to plain brown has saved $1.3 

million per year, while reducing power, wood and 

water requirement. U.S restaurant location recycles 

about 13,000 pounds of used cooking oil per year on 

average. 

 Initiative by Coca-Cola; As per their recently 

published sustainable report it claim that the company 

has distributed more than 10 billon fully recyclable 

A Study of Green Marketing and its Impact on 
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PLATFORMS: A SHIFT IN THE 

APPROACH OF TOURISM FROM 

1950S TO THE 21ST CENTURY 

Malathi Iyer1 

Recognizing the economic influence of tourism, the positive views of tourism can be found in 

many publications of the 1950s and 60s (Jafari 1990) identifying tourism for the reduction in 

deficits, development of the financial base of the host’s destination and reducing the 

inequalities.     

Many studies conducted, particularly from the local’s point of view have not been in favour of 

tourism development, particularly when issues such as cultural deterioration, social pressures 

and environmental degradation are taken note.  

According to Hall (1996) “People seek the economic and employment benefits of tourism but 

they are concerned about the negative impact it may have on their culture and many seek to 

control access to their environment.”  

The effects of tourism development are often questioned with respect to the following (Dogan 

1989, Guthunzz and Krosigk1996, Madrigal 1993, Mansfield and Ginosar 1994, Nickerson 

1996, UNEP 1996, Pruthi 2006, ICRT 2008): 

 environmental degradation

 commercialization of traditions and folklores

 Economic leakage due to dependence on imports

 drain of tourism revenue to outsiders

 Prevalence of feelings of scarcity due to financial gaps between local residents and

tourists

 drain of manpower from the traditional sectors

 Decision making is mainly based between large tourism firms and government agencies

1 Dr Malathi Iyer, Associate Professor, Head of Economics Department Vivek College of 

Commerce, Mumbai-400104 

zijt.zenonpub.com Jan-Jun 2018 ISSN 2581-4958 - Vol I – Issue I

Journal of Tourism and Ethos
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P R E F A C E 

This thesis consists of seven chapters. The results, in chapters have been 

numbered in the following manner: (4.5.1) means the result number one of 

fifth article is in the chapter four. The references are given at the end of 

each chapter and quoted in the standard form i.e.[3,p.20] means that the 

page 20 of the third reference listed at the end of chapter, is referred. 

In chapter 1,  introductory remarks and historical survey of the connected 

literature is included and some standard results are quoted. In chapter 2, 

an attempt has been made to solve transient of thermo elastic problem of a 

thin circular plate. In this chapter, the temperature distribution,

displacement function, thermal stresses and thermal deflection of a thin 

circular plate occupying the region ;0: arD hz0  with known 

boundary conditions have been investigated. Here finite Fourier cosine 

transforms and Laplace transform techniques have been used to find the 

solution of the problem.  

Chapter 3 is a generalization of chapter 2. In this chapter, the temperature 

distribution, displacement function, thermal stress and deflection at any 

point of a thin circular plate occupying the region D: ar ,0 , 

2/,2/ hhz , with known boundary conditions and the plate is subjected 

to partially distributed axisymmetric heat supply ),( trfQ  have been 

derived. Here the finite Hankel transform technique has been used to find

the solution of the problem.  

Chapter 4  is a generalization of chapter 2 and 3. In this chapter, the 

temperature distribution, displacement function and thermal stress, of a 

thick circular plate occupying the region D: ar0 ; hzh , with 

boundary condition have been investigated. Here Marchi  Fasulo 

transform and Hankel transform techniques have been used to find the 

solution of the problem. 



In chapter 5, the temperature distribution, unknown temperature gradient, 

displacement function, thermal stresses, and  deflection on outer surface of 

thick square plate occupying the space D 

: hzayax 0,0,0 ,with known boundary condition have been 

derived. Here finite Fourier sine transform and Laplace transform

techniques have been used to find the solution of the problem. 

In chapter 6, the temperature distribution, displacement function and 

thermal stresses, at any point of solid cylinder occupying the region 

D: ar0 ; hzh  due to heat generation with radiation type 

boundary condition have been investigated. Here Marchi  Fasulo 

transform and Hankel transform techniques have been used to find the 

solution of the problem. 

In chapter 7, in the last chapter, temperature distribution, displacement

function and thermal stresses, at any point of semi-infinite hollow cylinder 

occupying the region D: bra ; z0 , due to heat generation with 

radiation type boundary condition have been derived. Here Marchi 

Zgrablich transform and Fourier Sine transform techniques have been used 

to find the solution of the problem.
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CHAPTER 1 

1

INTRODUCTION 

1.1 INTRODUCTION AND HISTORICAL REVIEW  

HOMOGENEOUS AND NON HOMOGENEOUS BOUNDARY-

VALUE PROBLEMS OF HEAT CONDUCTION 

In this thesis we shall be concerned primarily with the solution of linear 

boundary value problems of heat conduction. For convenience in the 

analysis, the time-dependent boundary value problems of heat conduction 

will be considered in two different groups: homogeneous problems and 

non homogeneous problems. 

The time-dependent boundary value problem of heat conduction will be

referred to as a homogeneous problem when both the differential equation 

and the boundary conditions are homogeneous. The problem in the form 

t
T

T
12  in region R, t > 0                        (1.1.1a) 

0Th
t
T

k ii  on boundary si, t > 0   (1.1.1b) 

)(rFT       in region R, t = 0    (1.1.1c) 

will be referred to as the homogeneous problem because both the 

differential equation and the boundary condition are homogeneous. The 

boundary condition in Eq. (1) could be a homogeneous boundary condition 

of the first or second kind. 

The boundary value problem of heat conduction will be referred to as non 

homogeneous if the differential equation, or the boundary conditions or 

both are non homogeneous. For example, the boundary-value problem of 

heat conduction in the form 

t

T

k

trg
T

1),(2   in region R, t > 0                     (1.1.2a) 
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